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adaptation

one word captures 

this century of met 

challenges, hard 

work and change — 

a d a p t a t i o n . 



adaptation  key to california rice industry success | One hundred years ago 

farmers and the U.S. Department of Agriculture dared to believe that we could grow rice  

in California. They contended that japonica rice was perfectly adapted to the warm days  

and cool evenings of the Sacramento Valley. Matching the heavy soils, abundant surface 

water and perfect climate, wheat farmers and cattlemen teamed with researchers to plant 

the first seeds, which today have grown into our world class rice industry. 

Over the century, the industry grew and thrived as a result of optimism, 

hard work and a lot of research. Each success was built upon  

and each failure assessed and changes made. New rice varieties were 

developed providing growers with greater yields and better quality. 

Agronomic practices advanced to meet the challenges of weeds and pests. 

In the mid 1980s, faced with near overwhelming environmental and 

social pressures, the industry changed again. We changed how rice was 

grown, how we managed our pesticides and managed our crop residue. 

About the same time, biologists began to realize just how important 

ricelands were to the Pacific Flyway. Flooded fields and straw incor-

poration proved to be a boon for waterfowl starved for wintering habitat. 

One word captures this century of met challenges, hard work and change — adaptation.  

We are not the industry we were a century ago. We are not even the industry of our fathers 

and grandfathers. 

It is this adaptation that made our first century an unmatched success — from those  

first seeds from Japan to an industry today that delivers rice prized the world over. It is 

adaptation that changed our industry from a polluter in the minds of our urban neighbors 

into the environmental commodity. 

The California Rice Commission is proud to be part of our industry’s ongoing 

adaptation. Established to directly engage the public, regulators and policy makers the 

CRC is an integral tool, as we look forward to our next century of success. 
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The foundation for our successful  

water quality regulatory programs  

began in the late 1970s.

c alifornia farmer s must deal with the strictest 

regulatory framework in the country, facing oversight from 

state and federal regulators. Fortunately the rice industry 

had the foresight to proactively manage this area and has 

adapted well. 

California rice has taken a different path, as our involve-

ment with water quality began a long time ago. Our 

industry’s leadership had the forethought to be proactive 

and innovative over thirty years ago, and also in the present 

regulatory environment because we have the ability to 

engage with issues early in the process to influence the 

outcome. Only through collaboration with stakeholders 

were we able to use a scientific approach in initially 

addressing water quality. The foundation for our successful 

water quality regulatory programs began in the late 1970s. 

Our involvement with the pending water quality programs, 
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which will merge surface and groundwater, began in 

2007. Available data will provide the scientific structure 

to develop a comprehensive water quality program,  

which is narrowly specific to rice. 

The original water quality programs were specific  

to pesticides. And now, in addition to pesticides,  

the rice industry addresses the constituents of multiple 

field parameters, along with programs specific to salinity, 

nutrients and methyl mercury. These water quality 

programs will certainly be ongoing issues for the next 

several decades. The California Rice Commission will 

stay engaged in these areas and will continue to safe-

guard family rice farmers. 



california rice has 

taken a different path, 

as our involvement  

with water quality  

began a long time ago.
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Our industry has had the ability  

to collaborate with stakeholders  

and adapt management practices  

and rice varieties in order to maintain 

valuable crop protection materials.

water qualit y  compliance for crop protection 

materials became official in 1990, following the assess-

ment of negative impacts, which began in the late 1970s. 

The result is a rice herbicide still successfully used today 

through the Rice Pesticide Program. Our industry has  

had the ability to collaborate with stakeholders and adapt 

management practices and rice varieties in order to 

maintain valuable crop protection materials. 

Rice is a staple food source for many people on a global 

basis. As a result, we are experiencing renewed interest  

in rice from the companies providing crop protection 

materials to our farmers. Our ability to provide valuable 

information about the California rice cultural practices, 

relationship with our farmers and rapport with the 

regulatory agencies places us in a positive position to  

form partnerships in stewardship. 

The California Rice Commission’s reputation and 

credibility are invaluable whether we are providing 

information for a pesticide re-registration, or content  

on a biological opinion for endangered species consultation. 

We are forward thinking in providing presentations on 

rice cultural practices to both the agencies regulating, and 

the companies registering crop protections materials to 

our industry. Our relations place us in a positive position 

whether we pursue a new registration, re-registration,  

or emergency exemption during this next calendar year. 
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a gener ation ago  many in this industry thought 

the rice straw burning phase-down was the biggest air 

quality issue we had faced and it was. Fortunately rice 

growers adapted well to fundamental changes in growing 

practices. Today there are multiple air quality issues to 

manage, most notably greenhouse gas emissions and diesel 

emissions from tractors. The California Rice Commission  

is managing the former through establishing a greenhouse 

gas credits trading program that appears to be the best 

proactive option. Tractors will be another story, however, 

with the potential to affect all segments of agriculture and 

be potentially very costly to farmers big and small. We  

had success with our efforts on trucks over the past few 

years that delivered significant regulatory relief to the  

rice industry — an estimated $40 million savings to rice 

growers over 10 years. However, tractor emissions will  

prove to be an even tougher road. We will work hard to 

guide this to the best outcome possible for rice.
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today there are multiple air quality issues to manage.
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We had success with our efforts on trucks  

over the past few years that delivered significant 

regulatory relief to the rice industry.



one  of the greatest adaptations in our industry  

was the phase down of rice straw burning and flooding  

of fields that has meant a boon to wildlife. Collaborative 

work in recent years has produced still greater results in  

the wildlife conservation story of rice. Our research also 

shows that the message of the environmental benefits of  

rice makes us more relevant to Californians. We now can 

say so much more, quantitatively, than we ever could before. 

Rice is solidly positioned as a large-scale centerpiece  

of habitat for wetland-dependent species in  

a state where 95 percent of the original wetlands are now 

gone. Our key conservation partners, including the Natural 

Resources Conservation Service (NRCS), PRBO Conservation 

Science, Audubon California, The Nature Conservancy, 

Ducks Unlimited and several other groups within the 

Central Valley Joint Venture have helped bring credibility  

to the message, building an important new conservation 

program and making funding available for growers to  

do even more for wildlife in their fields. 
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The California Rice Commission will continue  

working to build on this story. In 2012, with financial 

support from NRCS, the new Waterbird Habitat Incentives  

Program (WHEP) was made available to six rice-producing 

counties in the Sacramento Valley. To date, NRCS has 

committed nearly $10 million to this new effort to enhance 

habitat for waterbirds. We appreciate the investment NRCS 

has made in enhancing California ricelands habitat by 

funding this exciting new program. We view this as an 

important step towards making california rice fields 

even more beneficial to wildlife and, therefore, 

more important to California’s future. 

Collaboration has provided 

tremendous results in wildlife 

conservation in rice.

Lower row from left: Monica Iglecia with 
Audubon California and Khara Strum with 
PRBO Conservation Science. Top row from 
left: Kristin Sesser of PRBO, Karen Velas 
and Rodd Kelsey with Audubon California.

Above, Alan Forkey with 
the USDA NRCS and Sandi 
Matsumoto, The Nature 
Conservancy.



to date, nrcs has  

committed nearly  

$10 million to new  

efforts to enhance 

habitat for waterbirds.
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the goal  of our state capitol outreach is to  

make a personal connection between our family rice 

farmers and Legislators and regulators. We accomplish  

this objective with farm tours and also by bringing the  

farm to the Capitol. 

Agricultural tours are growing in popularity and the 

California Rice Commission is taking great advantage  

of this trend. Together with like-minded ag associations  

across the state we participated in farm tours for over  

10 urban legislators and their staff. The CRC also hosted 

one-half dozen tours for regulators and one tour for staff 

from the State Senate. In a new effort, we took a senior 

member of the Administration out to a duck blind to see 

firsthand the great habitat provided by California’s hardest 

working agricultural lands. 

To focus on water and the integrated farming, habitat and 

small communities of the Sacramento Valley, we have also 

teamed up with the Northern California Water Association 

to co-host tours for State Water Board members and the 

Sacramento Bee. 

When not on tours, we brought rice to the State Capitol 

through our annual Legislative Day. Combined with  

rice boxes delivered to members of the Legislature  

and Administration, we also hosted the Capitol Roller 

Competition won by Assembly Member Bill Berryhill. 
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farm bill |  Congress twice attempted to pass a  

farm bill last year and twice failed. Each time, California 

rice farmers were working closely with both the Senate  

and the House to ensure that new farm policy worked  

for California. This level of engagement was especially 

important given the sweeping changes being proposed. 

To safeguard California rice growers, we worked closely  

with the USA Rice Federation and also with our advocates, 

The Russell Group, engaging members and pressing for 

both a revenue option and a price option in the farm bill. 

Tim Kelleher’s California analysis shows that most farmers 

would benefit from revenue protection. He also identified 

the need for relevant crop insurance for California growers. 

During these farm bill debates, we have pursued both. 

At the writing of this report, Congress is focusing on its 

third attempt at a farm bill during the period following  

the election but before the inauguration. What looks  

likely today is a one–year extension of current policy. 

They may also look to cut direct payments. If this is the 

path taken, the farm bill will enter its third year of debate.  

Rest assured the California Rice Commission will be  

there on behalf of our growers. 

We provide a personal connection 

to rice through tours and bringing 

the farm to the Capitol.

Above, Assembly Member Berryhill 
celebrates after winning the Capitol Roller 
Competition. Next page, below, Assembly 
Member Toni Atkins views rice harvesting.



we seek both  

a revenue option  

and a price option  

in the farm bill.
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CA Rice Commission @RiceNews 6 Dec
Poetry in motion - this Northern Harrier hunting around the 
rice fields of Sutter County - Phil Robertson photo  #CArice

8:04 AM - 6 Dec 12 - Details Flag Media

Sarah Hubbart @mustbesarah 6 Dec
@RiceNews I love all of your tweets and photos - they make 
me homesick though! I grew up in NorCal rice country. :)

adap tation  in communications has brought about 

a more immediate and personalized approach in Public 

Education. Riding the wave of popularity in social media 

is an important part of our strategy. 

Highlights during the past fiscal year included:

 ■ A 25 percent increase in the number of rice industry 

bloggers, with 25 current participants.

 ■ Across-the-board increases at CalRice.org, with records 

set for overall hits, unique visitors and blog readership. 

 ■ Nearly 100 media inquiries including a three-page 

spread on California rice in the Sacramento Bee, an 

Associated Press environmental story that generated 

more than five million impressions, plus feature stories 

on KCRA 3 Reports and America’s Heartland.

 ■ A successful 2012 Legislative Day Circle of Life 

Reception, where a full house of Legislators, regulators, 

decision makers and media sampled California rice 

dishes. The event featured the Legislative Sushi  

Rolling Competition, hosted by KCRA Channel 3’s  

Edie Lambert, where Assembly Member Bill Berryhill 

won the coveted Samurai Sword. Media coverage 

reached nearly one million viewers and readers. 

 ■ Increased outreach on Twitter, Facebook and YouTube, 

with hundreds of posts reaching growing audiences. 
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 ■ The debut of California rice messages on Armstrong  

& Getty, which boosted dialogue about our industry 

in the Capitol Region. Additional advertising was 

carried out on Capital Public Radio, Capitol Weekly 

and Bay Nature Magazine. 

 ■ Approval, design and implementation of the new 

California Rice logo, amplifying this industries 

environmental commitment. Additionally, a new 

brand has been approved and the implementation 

process is underway.

 ■ Debut of My Rice Story, featuring video testimonials 

of the power of rice in people’s lives. 

 ■ Two California rice art displays in the State Capitol 

in front of the Governor’s office.

California rice continues  

to be a leader in social  

media in agriculture.

Above, America’s Heartland TV shoot in rice 
country; Below, multi-page feature story on 
California rice in the Sacramento Bee. Next 
page, below, radio show hosts Armstrong & 
Getty visit rice country during seeding.



the story of california rice has 

found a very receptive audience.
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nearly a week in Northern California, including  

a harvester ride, mill tour and a rice-centric meal at  

the Culinary Institute of America in the Napa Valley. 

Additionally, the Japanese food magazine Ryori Tsushin 

also visited a rice field, mill and prepared a multi-

course dinner at a farmer’s house that was utilized  

as a magazine feature on Calrose rice.

 ■ Maintaining industry-wide testing of the California 

rice crop and seed to assure overseas customers that 

there are no genetic modification traits.

 ■ Worked with the USA Rice Federation to quickly  

reopen California rice shipments to Korea, which 

closed following arsenic concerns. A number of 

additional activities are planned in the near term  

to further address this issue.

a  m a j o r  f o c u s  for the california rice  

commission is working in collaboration with the USA 

Rice Federation to safeguard key overseas markets and 

seek out new overseas opportunities for rice exports.

Highlights from the past year included:

 ■ Continuing our ongoing efforts to monitor key trade 

agreement activity.

 ■ Carry out market promotions in Turkey and Japan, 

using advertisements and in-store demonstrations  

to boost consumer interest. We recently experienced  

the first commercial interest in Calrose rice imported 

under the SBS system (1,600 tons). 

 ■ Increasing the number of tours, showing key delega-

tions from Japan, Korea and Turkey the impressive 

production and efficiency of Sacramento Valley  

rice farms. Noteworthy tours included food and life- 

style journalists from Turkey representing several 

publications including Sofra magazine who spent 
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We continue to safeguard 

current rice markets  

and create new ones.



exports are a critical part of 

the success of california rice.
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following  several years of building pressure, 

the activist group Consumers Union used the presence  

of arsenic in U.S. rice to advance its claims that the Food  

& Drug Administration should regulate levels of this 

naturally occurring element in all food. 

While the first media wave dealt with brown rice syrup,  

in September the industry experienced a week of intense 

negative press as Consumer Reports (a publication of 

Consumers Union) called for FDA to regulate arsenic  

levels in rice and for people to limit their consumption. 

The USA Rice Federation responded to the negative media 

with a well-planned and well-executed response 

presenting facts regarding arsenic in all food and also 

in drinking water. In addition, expert spokespeople were 

made available to answer the many questions raised. Much 

of this response was made possible as a result of a $250,000 

grant from the California Rice Commission to USA Rice  

to support crisis management. 
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The result was an intense week with rice in the media. 

The good news is that USA Rice was there along with  

the California Rice Commission to answer questions 

with fact-based responses. 

In the upcoming year USA Rice and the CRC will 

continue to work closely with the FDA as it evaluates  

the levels of arsenic in rice and determines what limits,  

if any, it will impose. 

Much of this response was made possible 

as a result of a $250,000 grant from  

the California Rice Commission to  

USA Rice to support crisis management.



the california rice commission will  

help this industry meet future challenges.

adaptation



F I N A N C I A L S

S T A T E M E N T  O F  F I N A N C I A L  P O S I T I O N

2012 2011

ASSETS

Cash & Investments $3,778,311 $3,674,673

Receivables 259,807 254,055

Prepaid Expense 8,464 14,043

Deferred Program Expense 0 0

Equipment 63,293 77,236

TOTAL ASSETS $4,109,875 $4,020,007

LIABILITIES

Accounts Payable $257,477 $104,604

Contracts Payable 131,497 151,169

Notes Payable 0 0

Deferred Program Revenue 29,100 32,600

Accrued Expenses 32,204 35,719

NET ASSETS, UNRESTRICTED $3,659,597 $3,695,915

TOTAL LIABILITIES & NET ASSETS $4,109,875 $4,020,007

S T A T E M E N T  O F  A C T I V I T I E S

2012 2011

Revenues $4,534,647 $4,770,718

Promotion & Regulatory Expenses 3,159,624 2,326,891

Operating Expenses 1,375,013 1,296,552

CDFA Departmental Expenses 36,328 38,520

Change in Unrestricted Net Assets (36,318) 1,108,755

Unrestricted Net Assets   
Beginning of Year 3,695,915 2,587,160

Unrestricted Net Assets 
End of Year $3,659,597 $3,695,915

FOR THE YEARS ENDED AUGUST 31, 2011 AND 2012

*NOTE: Chart represents direct spending by category; 
operating expenses not allocated to programs.

Research & 
Technology 
Committee 
.09% 

30.77% 
National  
Promotion 
Programs
(USA Rice 
Federation) 

30.08% 
Operating 
Expenses*

22.16% 
Industry Affairs 
Committee 

Executive Committee/ 
 Rice Producers’ Group 
9.38% 

International 
Marketing 
Committee 
2.08%

CA Dept. of Food 
&  Agriculture 
Administration 
.79%

Public Education 
Committee 
4.65% 

FISCAL YEAR 2011/12 TOTAL BUDGET — $4,567,737
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